
Operating Agreements

Chatham House Rules 

“When a meeting, or part 
thereof, is held under the 
Chatham House Rule, 
participants are free to use the 
information received but neither 
the identity nor affiliation of the 
speaker(s), nor that of any other 
participant, may be revealed”

• Company's prices for products or services, or prices charged 
by competitors

• Costs, discounts, allowances, pricing methods, cost data, 
terms of sale, profit margins, the price of a product or the 
inputs to such product

• The resale prices customers should charge
• Allocating markets, customers, territories or products with 

competitors
• Limiting production
• Whether or not to deal with any other company
• Any special contractual arrangements
• Any competitively sensitive information concerning your own 

company or a competitor's company. 

Confidentiality Anti-Trust: What Not to Discuss Here


